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P A R T 7 : C H R Y S L E R - F I A T What do the terms mean?
● Freshen: Minor changes to interior and exterior, such as new
grille, fascia, front and rear lights or seat surfaces.

● Re-engineering: Significant engineering changes, such as
revised powertrain, chassis, suspension, center stack or interior.
Often includes some new sheet metal.

● Redesign: New platform, powertrain, interior and sheet
metal. Engine and transmission could be carried over.

● New: A nameplate added to lineup.

Italian invasion will continue at Chrysler
he next three years at Chrysler
Group can be summed up sim-

ply: more Fiat and more miles per
gallon.

First Fiat. Three nameplates will be
redesigned on shared Fiat platforms:
the Chrysler 200, Dodge Avenger and
the Dodge Journey replacement.

The Italian invasion will continue with
more Fiat nameplates and the beginning
of Alfa Romeo sales in U.S. showrooms.

As for fuel economy, an eight-speed
transmission will be installed in all
pickups and rear-wheel-drive cars. And
most of Chrysler Group’s front-wheel-
drive cars and crossovers will get a
nine-speed transmission. 

Chrysler will reduce engine displace-
ments and use cylinder deactivation
and other strategies to increase fuel
economy. 

Light-duty diesels, now in the 2014

Jeep Grand Cherokee and Ram 1500,
will be offered in other vehicles. 

The company will offer one minivan,
one mid-sized sedan and one compact
crossover in segments where they now
have two.

Following are Chrysler Group’s prod-
ucts planned for the next three years,
according to company and industry
sources.  

— Larry P. Vellequette

2013

Dodge

Chrysler

Ram

Jeep

Fiat

Alfa Romeo

Durango re-engineer

1500 diesel debut
ProMaster van debut

Cherokee debut

4C coupe debut

2014 second half

Challenger freshen
Charger freshen

200 redesign
300 freshen

ProMaster City debut (or early 2015)

Subcompact crossover debut

Dart freshen
Crossover debut

200 convertible redesign
Town & Country redesign
Mid-sized crossover debut

1500 pickup freshen

Grand Wagoneer debut

500 hatch redesign
500X small crossover debut

Giulia mid-sized car?
Roadster debut

Avenger redesign

Large van?
Compact pickup?

Wrangler re-engineer

500 5-door debut
Panda L crossover?

Giulietta compact?

20152014 2016
2ND HALF

Chrysler brand to add crossover
Larry P. Vellequette

lvellequette@crain.com

hrysler brand product planners
have scaled back the wide-
ranging changes envisioned

for the brand in Chrysler
Group’s 2009 product plan.

Dropped were plans to bring from Eu-
rope three Fiat-produced cars for the
brand. The cars were to arrive in show-
rooms this year. 

The Chrysler brand will keep its mini-
van, add a crossover, redesign the 200
mid-sized sedan and refresh the 300
large sedan.

200: Chrysler’s mid-sized sedan was
redesigned on the same Fiat-derived
platform as the Jeep Cherokee and
Dodge Dart. The car will debut at the
2014 Detroit auto show and
appear in showrooms in
mid-2014.

At a dealer show last
September, the re-
designed 200, showing
a new direction for
Chrysler styling, re-
ceived a standing ova-
tion. A redesigned 200
convertible will appear in
2015.

The 2015 Chrysler 200 will

have a nine-speed automatic transmis-
sion, stop-start, active grille shutters,
electric steering, electronic parking
brake, LED taillamps and a hidden ex-
haust design in the rear.

300: A lightly freshened Chrysler 300 is
scheduled to arrive in 2014. V-8 versions
will be teamed with the eight-speed
transmission. A redesign has been de-
layed until 2017.

Town & Country: The Chrysler brand
appears to have won the internal debate
about which minivan nameplate will
survive in 2015. Expect
the redesigned
minivan

to shed pounds to improve fuel economy
and drop its boxy shape to improve aero-
dynamics. It may also be offered with an
optional diesel engine if earlier diesel-
powered vehicles are successful.

Mid-sized crossover: Chrysler’s lineup
will expand in 2015 with the addition of a
mid-sized front-wheel-drive crossover
to replace the Dodge Journey in Chrysler
Group showrooms. The replacement
will be based on the Fiat-derived CUSW
platform.c
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LAUNCH TIMELINE

Larry P. Vellequette’s interest in Chrysler Group
products started in his native Toledo, Ohio, the
home of Jeep. He joined Automotive News as
the Chrysler beat reporter in 2011. Luca Ciferri,
right, Europe Editor for Automotive News, has
been covering the auto industry from Turin, Italy,
since 1988. He also is editor of sibling
publication Automotive News Europe.

The Town & Country seems
to have won Chrysler 

Group’s minivan 
debate.

Fiat plans to
expand 500
family in U.S.

Luca Ciferri
lciferri@crain.com

ast year, the United States became
the largest market for the Fiat 500,

with 43,772 sales, ahead of
Italy’s 42,919.

The United States is so crucial for the
car that some product planners want
the next-generation, due in 2015, to be
longer and wider than the current car,
company sources say.

In the meantime, Fiat continues to ex-
pand the U.S. range of the 500 family:
The four-door, five-seat 500L — L for
large — went on sale in June.

500 hatchback: A redesign is plan-
ned for 2015, possibly concentrating
global production in Poland. Currently,
500s for North America, South America
and China are assembled in Toluca,
Mexico, while the European version is
built in Poland.

see FIAT, Page 19
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